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The COO’s communications initiatives during the last
quarter are outlined on the following pages, as we

work towards fulfilling the Board’s strategic
objectives. A key part of this is supporting the

registrant base by participating in external events,
sharing relevant social media content, eblasts, blog

posts, and website updates. 
Public-facing social media campaigns continue to

focus on educating the public on the role of the
college, the role of opticians as regulated health

professionals, and the complaints process.

PURPOSE



Highlights

FOR YOUR CONSIDERATION: 

The report is divided into the following sections, giving

examples of the communications efforts by platform.

Statistics by platform

Public and Registrant Engagement 

Social Media Campaigns

Website Traffic

Eblasts

Consultations 



STATISTICS BY PLATFORM

In keeping with our strategic priority of public
engagement, the college continues to work with a

social media consultant to manage our presence on
Facebook, Twitter, Instagram, and LinkedIn with

direction from senior staff. The COO’s social media
content is now in both English and French.



1,602 followers 3%      in Q2
98 posts in 2025

LinkedIn

699 followers, 1.3%      in Q2
94 posts in 2025

Facebook
881 followers, 1.38%     in Q2
94 posts in 2025

 

Instagram 

 120 followers, 0.8%     in Q1 
87 posts in 2025

X

Statistics by Platform
We are continuing to grow our social media reach:



Q1 2025 Q2 2025
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IMPRESSIONS

Impressions are the number of

times content was displayed or

seen, regardless of whether the

user interacted with it or not. An

impression is counted every time

a piece of content, like a post or

article, appears in a user's feed.



AUDIENCE INTERACTIONS WITH COO POSTS, INCLUDING LIKES, COMMENTS, CLICK AND SHARES 

ENGAGEMENT RATE Q2 2025  

COO Average Engagement Rates  
Facebook: 6.52%

Instagram: 3.33%

LinkedIn: 11.37%

X: 46.40%
(Note: Due to a smaller follower base on X, the

engagement rate appears higher than on other

platforms.)

Average Healthcare Engagement Rates
LinkedIn: 3.3%

Instagram  3.7%

X: 2.3%

Facebook: 1.9% 

Average Government Engagement Rates
LinkedIn: %2.7

Instagram 3.5%

X: 1.7%

Facebook: 1.5% 

BENCHMARK PROVIDED FOR
COMPARISON WITH OTHER

INDUSTRIES:
Source: Hootsuite



AVERAGE CLICK THROUGH RATE

Click through rate measures

how effectively a social media

post, drives users to click a link

to a destination like a website, a

blog post, or an email signup. It

measures the percentage of

people who click on a link or

call-to-action after viewing the

content. Average click through

rate is calculated based on the

total number of clicks to links

and reach. 



PUBLIC & REGISTRANT
ENGAGEMENT 

COO staff attended the following events:
May 8, 2025: Industry Round Table, Toronto
May 15, 2025: Seneca Program Advisory
Committee meeting 
June 22, 2025: OOA Trade Show, Sudbury
September 21, OOA Trade Show, Ottawa



In June, the COO launched a LinkedIn ad campaign targeting
administratively suspended opticians. The campaign was
optimized to reach individuals who were between jobs or
who had listed their professional role without an active
employer, aligning with those who were administratively
suspended and eligible for the Inactive Class. Total impressions: 30,075

 (# of times ad was displayed)

Total clicks: 109 clicks
(on ad links) 

Total reach: 21,330 
(# of unique individuals who saw the ad)

LinkedIn Ad 
Campaign   

Key Insights: 



LINKEDIN AD CAMPAIGN JUNE 2025  





Social Media
Campaigns

TOP PERFORMING CONTENT BASED ON IMPRESSIONS

THE FOLLOWING PAGES LIST OUR TOP PERFORMING CONTENT,
BROKEN DOWN INTO TWO KEY CATEGORIES: EDUCATING THE

PUBLIC, AND NEWS FROM THE COLLEGE. 



EDUCATING THE PUBLIC 
Posts on educating the public had high levels of impressions in Q2. 

TOP PERFORMING FACEBOOK POSTS

Role of licensed Opticians | 181 impressions

Providing your optician with your full health information | 169

impressions

College Performance Measurement Framework | 110 impressions 

TOP PERFORMING INSTAGRAM POSTS

Unauthorized Practice | 659 impressions 

College’s Complaint Process | 294 impressions

TOP PERFORMING LINKEDIN POSTS 

College Performance Measurement Framework | 259 impressions

Reporting Unauthorized Practice | 393 impressions

TOP PERFORMING X POSTS 

2026-2028 Strategic Plan | 15 impressions

College’s role | 14 impressions

 

UNAUTHORIZED PRACTICE | 659 IMPRESSIONS

https://www.facebook.com/CollegeOptician/posts/pfbid02Fhd2pAmLK7jcyxH2GhQCGzP1vE1i34BB9pvgyUYeH1gZPLhu9FnaaHBPiryQhkVNl?rdid=jnkqP6cADdiDNXjd
https://www.facebook.com/CollegeOptician/posts/pfbid0KXVGEhSkxdJLAXupzqfRyUCQdHofDT7Liu41fBukQwj7mueSyBHXKkCF91YneL3ol
https://www.instagram.com/p/DLCw7fCsAPf/?utm_source=ig_web_copy_link
https://www.instagram.com/p/DKfSaMmzAu_/?utm_source=ig_web_copy_link
https://www.instagram.com/p/DLCw7fCsAPf/?utm_source=ig_web_copy_link
https://www.linkedin.com/posts/college-of-opticians-of-ontario_2024-cpmf-report-activity-7329230115001815040-yzEd/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.linkedin.com/posts/college-of-opticians-of-ontario_reporting-unauthorized-practice-activity-7336095934470115328-L6Kv/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://x.com/CollegeOptician/status/1911846563996967211
https://x.com/CollegeOptician/status/1923045868069900788
https://www.instagram.com/p/DKfSaMmzAu_/?utm_source=ig_web_copy_link&img_index=2


NEWS FROM THE COLLEGE

Below is a list of posts with the highest number of impressions in Q2 organized by

platform. 

TOP PERFORMING FACEBOOK POSTS 

National Round Table | 198 impressions

National Eyewear Day | 139 impressions

Unauthorized Practice | 122 impressions

Focus on Sudbury | 109 impressions 

TOP PERFORMING INSTAGRAM POSTS 

Inside optics event follow-up | 522 impressions

National Round Table Follow-up | 440 impressions

Focus on Sudbury | 183 impressions

Board nomination | 173 impressions

 

NATIONAL ROUND TABLE FOLLOW UP | 440 IMPRESSIONS

Text from the post: On May 8, the College joined NACOR regulators, educators, industry

members, and professional associations from across Canada for a national roundtable

discussion focused on increasing access to qualified opticians and supporting internationally

trained professionals. We’re proud to collaborate on shared goals that strengthen the

profession and improve care for Ontarians.

 

https://www.facebook.com/CollegeOptician/posts/pfbid02st9rt7undg1sJLqKTDEFSQhrhSqv7LmTpJADMq2Mzre2YWRTt4rsSjjzjqwhudipl
https://www.facebook.com/CollegeOptician/posts/pfbid02RCHS9fEqr3YPzKHhJ1sz8sW26A6r21kMs72zvQA8Utgw6EnF1nSBeuwkwsC5v4DWl?rdid=HHFCMvNSSfrT3gb9
https://www.facebook.com/CollegeOptician/posts/pfbid02nRr439PK4vpH37CnFs5NRsECjdL1nvofTYocspsPtMbvkcgT97ftU5HLV5YRuYdMl?rdid=8WtsqkQvXshYQbjh
https://www.facebook.com/watch/?v=1259406095734315&rdid=TTrLw2JjE0lHmPLV
https://www.instagram.com/p/DIRBGOyOWLB/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/DJmIRIWNYx1/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/DLXW-80uGdd/?utm_source=ig_web_copy_link
https://www.instagram.com/p/DI3y4slM_8N/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/DJmIRIWNYx1/?utm_source=ig_web_copy_link&img_index=1


NEWS FROM THE COLLEGE

Below is a list of posts with the highest number of impressions in Q2

organized by platform. 

TOP PERFORMING LINKEDIN POSTS 

OOA event follow-up | 685 impressions

Inside Optics event follow-up | 669 impressions

National round table | 487 impressions

OOA focus on Sudbury | 415 impressions

TOP PERFORMING X POSTS 

Upcoming board meeting | 19 impressions

College board nominations | 16 impressions

OOA focus on Sudbury | 14 impressions

OOA Frontline Inside Optics event follow-up | 12 impressions 

 

OOA EVENT FOLLOW-UP  | 685 IMPRESSIONS

Text from the post: Thank you to everyone who stopped by our booth at the Ontario Opticians

Association’s Inside Optics event on Sunday, April 6! Here are some candid photos captured

as we connected with registrants, answering your questions and engaging in conversations

about the profession and the College’s role as the regulator.

 

Our Registrar, Fazal Khan, and Deputy Registrar, Amy Stein, also shared key updates and

insights into the regulation of opticianry in Ontario.

 

We look forward to continuing these conversations and keeping registrants informed through

face-to-face engagement, highlighting regulatory updates impacting the profession.

https://www.linkedin.com/feed/update/urn:li:ugcPost:7315771661008420864/
https://x.com/CollegeOptician/status/1925585396768878645
https://www.linkedin.com/posts/college-of-opticians-of-ontario_thank-you-to-everyone-who-stopped-by-our-activity-7315771662040231936-BGlD/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://x.com/CollegeOptician/status/1925585396768878645
https://www.linkedin.com/posts/college-of-opticians-of-ontario_on-may-8-the-college-joined-nacor-regulators-activity-7328068586978140162-yIQj/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.linkedin.com/posts/college-of-opticians-of-ontario_are-you-attending-the-ontario-opticians-association-activity-7340725710845595650-FnPu/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://x.com/CollegeOptician/status/1925585396768878645
https://x.com/CollegeOptician/status/1925585396768878645
https://x.com/CollegeOptician/status/1925585396768878645
https://x.com/CollegeOptician/status/1938220973041254641
https://x.com/CollegeOptician/status/1910010455038230656
https://www.linkedin.com/feed/update/urn:li:ugcPost:7315771661008420864/
https://www.linkedin.com/in/fazal-khan-17a85521/
https://www.linkedin.com/in/amy-stein-80237b3/


Website
Traffic
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Public Register

The 3 O's Blog Post*

Jurisprudence

Applicants

Practice Advice FAQ

COLLEGEOFOPTICIANS.CA

The most visited landing pages from June 30,

2024, to June 30, 2025. A landing page is the

page a user first visits on the website. 

*Refers to COO public blog post: “Optician,

Optometrist, Ophthalmologist? Do you know the

difference?”  

https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference
https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference
https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference
https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference


EBLASTS

Since the last report we
have been busy! 19
eblasts were sent to
registrants and system
partners.

NEWS FROM THE COLLEGE 
Stakeholder Feedback: Refresher Program - Request for Feedback | July 25

Board Elections/Legacy Retired Optician Program/Board Meeting Highlights |

June 20

ELECTIONS 
Notice of Election District 4 | July 3

Notice of Election District 6 | July 3

Second Nominations Reminder District 4 | May 21

Second Nominations Reminder District 6 | May 21 

Second Nominations Reminder District 7 | May 21 

Second Nominations Reminder District 4 | May 21

Second Nominations Reminder District 6 | May 21 

Second Nominations Reminder District 7 | May 21 

Board Elections District 4 | May 14

Board Elections District 6 | May 14 

Board Elections District 7 | May 14 

FROM REGISTRATION 
Notice of Revocation | July 2

Final Revocation Reminder | June 24

Last Chance to Join Inactive | June 18

Suspended Under 3 Years | June 6

Notice of Intent to Revoke | June 3

Notice of Intent to Revoke | May 20 

  



CONSULTATION &
FEEDBACK

The COO seeks regular

feedback from registrants

and system partners on

proposed policy changes.  
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Peer & Practice Assessment Fees

Election Reform

Inactive Class

Standards of Practice

Life Member Survey

COO Registrant Survey

RESPONSE RATES TO SURVEYS IN 2024 AND TO DATE IN 2025.



Let's get social!
Board and Appointed Members can support the
COO’s communication efforts by following us,
liking posts, or sharing them to your feed. 

While we also welcome your comments, we
recommend ensuring all engagement is
consistent with the social media appendix to the
board and committee code of conduct. 

collegeoptician

On Instagram @

College of Opticians of Ontario 

On Facebook @

@CollegeOptician

On Linkedin @

@CollegeOptician

On x @


